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We organlzed Ass0s Earlg Harve51 Festival on October.23. .
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Zegtmyagl Yarismasinda Alfin Madalya k. i

WEWen a@&ld Medal at the Tﬁ OlivojOlivelOil (@ djinjlsiael.
Ingiltere'de diizenlenen)ondra Uluslarara5|

Zegimyagl Yfl;magu\daxﬁumug kazandik.
\W_bmi)@ Silveiimedal at the London International Olive Ol Compemlon heldliniEngland.

Kanada'da diizenlenen Uluslararasi Kanada Zeytinyagi
L ]

Yarismasinda Giimiis rg_gdalga kazandik.

We won the Silver. medal at the International Canadian Olive Qil Coﬁpem‘lon heldlin'Canada.
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BYKESKIN EGGS,
PROUD
TO BE PART OF
THE SINGAPORE CUISINE




ONSOZz

Diinya Food Magazin'in Kasim Sayis’'na hosgeldiniz.

Bu yaz Turkiye'de ve sirketimizde bir cok &nemli olay yasandi. Malesef Covid
halen daha bizimle, fakat asilanmanin baslamasiyla birlikte insanlar Covid
gercedi ile yasamayi 6grendiler. Bu stirecte insanlarin seyahat hareketliligi
tekrar bagladi ve tilkemiz yeniden tercih edilen rotalardan biri haline geldi.
Hem diinyamiz, hem de llkemiz agisindan asilanan kisilerin sayisinin artmasi
olumlu bir gelisme sayilirken, bu siirecte olumsuz olaylarla da karsilasildi.
iklim degisikliginin en trajik sonuclarindan birisi olan orman yanginlan
sebebiyle Glkemizin en glizide tatil beldeleri, icinde yasayan canlilar, bitki
Ortlisti ve agaclarla birlikte malesef biiytik oranda zarar goérdu. Bu vesileyle
yaralarimizin en kisa zamanda sarilmasini diliyoruz.

Assos Zeytinyagi markamiz ile dlinyanin bir ¢cok tlkesinde diizenlenen
yarismalardan almis oldugumuz kalite ve tat 6d(illeri yaz aylarinda bizi
gururlandiran gelismelerden birisi oldu. Zeytinyadi ihracatindaki payimiz
her gecen glin artarak devam etmektedir. Aldigimiz kalite ve lezzet 6dilleri
sayesinde Assos Gurme Zeytinyadi'miz markasini da tescillemistir.

Rabobank'in tavuk tiretimine iligskin yayinladigi yakin tarihli raporunda,
pandeminin olumsuz etkilerinden arinan ve 2021'in ikinci ceyreginde talepte
guiclti bir bilyiime gosteren, ancak kirllgan ve azaltilmig bir arz ile devam
eden bir piyasay tasvir etmistir. Avrupa, Rusya ve Ukrayna'dan yapilan
ihracat, kus gribi salginlari nedeniyle diismiis, bu nedenle ek talepten en
fazla kazang saglayan tedarikgilerin Brezilya ve ABD olmasi kaginilmaz hale
gelmistir.

Raporun 2021 yilinin son ¢eyreginde 6n gordugi talep miktari art yondedir.
Ancak gida hizmeti segmentinin toparlanmasi ve arzin kisitlanmaya devam
etmesiyle birlikte, fiyatlarin artmasi muhtemeldir. Kiiresel enflasyon, yem
fiyatlanindaki artiglar, ingiltere, ABD ve Tayland'da sinirli isgiicii mevcudiyeti
ve kus gribi salginlari gibi devam eden sorunlar dolayisiyla, arz tarafinda
dogal belirsizlikler oldugunu séylemek mimkandur.

Tirkiye tarihinde ilk olarak uzun zaman sonra Tarim ve Orman
Bakanhgrmizin degerli katkilaryla Singapur’a yumurta ihracatimizi
gerceklestirmis bulunmaktayiz. Singapur 5.7 Milyon niifusa sahip, Asya'nin
en hizl biiyliyen ekonomisi olarak bilinmektedir. Singapur'daki vergi sistemi
uygulamasi, tilkeyi yatirmcilarin cazibe merkezi haline getirmistir. Diger
Asya Ulkerine oranla tlkenin okuma yazma orani ve sosyal, kilttirel yasam
diizeyi oldukga yiiksektir. 2019 yilinda Singapur'u 14.5 milyon turist ziyaret
etmistir. Nifusuna oranla 2.5 katina yakin turiste ziyaret imkani sunmaktadir.
Hedefimiz, Singapurdan sonra, yumurtalarimizi, Hong Kong ve israil'deki
tlketicilerin begenisine de sunmaktir.

Oldukgca yogun ve bilingli olarak diizenlenmis Covid tedbirleri esliginde,
9-13 Ekim tarihleri arasinda Almanya'nin KéIn sehrinde diizenlenen ANUGA
fuarinda bu sene de yerimizi aldik. Son iki yildan bu yana biraraya gelme
sansi bulamadigimiz, msterilerimizi gdrmenin mutlulugunu yasadik.
ihracat pazarlarimiza yeni tilkeler eklemenin, yeni baglantilar

kazanip Urlinlerimizi farkli tedarikgiler araciligiyla yeni
tuiketicilere sunmanin mutlulugunu yasiyoruz. Umariz,
Onlimuzdeki glinlerde diinya ekonomisinin diizeni
istikrarh bir sekilde devam eder, en ulasilabilir

protein kaynad olan pilic eti ve yumurta

tliketiminde artiglar gerceklesir.

2021 yilinin sektérimiiz adina iyi ve verimli

bir yil olmasini temenni eder, tiiketicilerin
kaliteden 6dlin vermeden bol proteinli gidalar
tuketmesini dilerim..

Diinya Food ihracat ithalat San. Tic. A.S. Adalet Mah. Manas Blv. No:47/B Folkart Towers A Blok Kat:40 No:4004
Bayrakli iZMIR TURKEY - T. +90 232 502 05 30 F. +90 232 502 09 97 - info@dunyafood.com www.bykeskin.com

Welcome to the November edition of Dunya Food News.

This summer in Turkey has been marked by a series of important events,
both for our company and the country. Covid is still with us but globally
people are becoming vaccinated and learning to live with it, which has
meant international travel has begun to open up and tourist traffic to
Turkey starting to increase.

Two events within the past few months have brought the debate on
climate change into dramatic focus. The TV footage of devastating

fires along the Aegean coast of Turkey were heart breaking as was the
flooding in Western Europe. Both symptoms of an increasingly erratic
weather pattern, a fact reinforced by the UN report published last month,
which laid bare the implications of climate change on the world we live
in. It was apocalyptic in its message which was unless we all globally
change our behaviour, the future is very uncertain.

The recent Rabobank report on chicken production portrayed a market
which was recovering from the pandemic, showing strong growth in
demand during the second quarter 2021, but with a fragile and reduced
supply. Exports from Europe, Russia and Ukraine were down due to avian
flu outbreaks, so suppliers with most to gain from the additional demand
were likely to be Brazil and the US.

The report’s predicted demand outlook for the final quarter of 2021 was
positive, but fragile, with a recovery of the food service segment, and
with supplies continuing to be restricted prices were likely to rise. There
are ongoing issues of global inflation, feed price increases, limited labour
availability in the UK, US, and Thailand, and avian flu outbreaks, which
mean the supply side also has inherent uncertainties.

In Turkey the summer has been marked by devastating fires along the
Aegean coast and erratic patterns of weather elsewhere associated
with global warming. At Dunya Food we are constantly re-assessing all
our activities for their impact on climate change and wherever possible
reducing our carbon footprint.

And finally the summer has been very successful for the Dunya Food
range of olive oils, marketed under the Assos Gurme brand. We have won
prestigious awards in all the international competitions we participated
in, spanning Europe, America and the Middle East. We are proud but

not complacent, and wish to express our thanks to all distributors and
customers who have made this possible

At Dunya Food we constantly re-assess how we can contribute to all
element of climate change. So far we have virtually total recycling of all
water used in our facility, we are progressively replacing energy use from
carbon based to renewable sources, and aim to be carbon neutral by
2025. Our packaging division already uses 100% recycled material for
egg cartons, and the aim is to extend that to plastic, cardboard and
other materials.

AN We are not complacent, and believe we can do more, but
“every little helps”

So going into autumn and winter, what economic
trends can we see? | hope that 2021 will be

a successful year for all of us and protein
consumption of people will increase.

Keskin Keskinoglu,
CEO,
Dunya Food.
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2 Y1l aradan sonra tekrardan

ANUGA Fuarnindayiz
ANUGA is Back

and byKeskin is Backing ANUGA after 2 years.

Sirketimiz icin biyik 6neme sahip olan ANUGA 2021

Fuari Almanya'nin KoIn sehrinde Ekim ayinda gergeklesti.
100'den fazla tilkeden 7972 katilimci ve 200'den fazla
Ulkeden 170.000%e yakin ziyaretci fuari ziyaret etti. ByKeskin
olarak uzun zamandan beri yiiz yiize goriisemedigimiz
musterilerimizle tekrar bir araya gelmenin mutlulugunu
yasadik.

Afrika, Ortadogu ve Uzakdogu pazarlarinda tim riin
gruplarimizla ilgili hatiri sayilir baglantilar yaptik.

Bati Afrika pazarlarindan olan Gine, Sierra Leone, Liberya,
Gambiya, Gana gibi llkelerle tavuk, yumurta ve sosis
anlasmalari imzaladik. Bu pazarlarda byKeskin markal
Urlnlerimizin raflardaki payi her gegen giin artiyor.

Bizim icin yeni pazar olan Bahreyn ile 6dullu yaglarimiz icin
anlasma yapip, Assos Gurme Zeytinyaglarimizin Bahreyn'in
onde gelen marketlerinde yerini alacak olmasinin
mutlulugunu yasiyoruz.

Uzunca aradan sonra bir araya geldigimiz musterilerimizle
cok gtlizel zaman gecirip tim diinya piyasalarindan
haberdar olmanin mutlulugunu yasadik.

@

DunyaFood

For our company the big international food and beverage
fairs are vital in meeting new customers and strengthening
relationships with old friends and colleagues, but the Covid
pandemic has made it impossible for organisers to safely al-
low such events to take place. We understand this, and while
frustrating, applaud their responsibility.

But with the pandemic retreating, the ANUGA 2021 trade
event is back, and all of us at byKeskin is delighted to be able
to meet and greet new and established customers and friends
in person. We are backing ANUGA

ANUGA in Cologne, Germany, together with SIAL in Paris,
France, on alternate years are the premier international win-
dows on the global food and beverage industries and events
we believe byKeskin must be present at.

Given the postponement of SIAL in 2020, ANUGA this year was
huge, 7,972 exhibitors from over 100 countries, and 170,000

+ visitors from over 200 countries. But these numbers do not
reflect the quality of the interactions it is possible to have

at such exhibitions, where we can talk to customers, come

to understand their specific market needs, demonstrate our
products and deepen our relationships with them.

At this fair we made a number of new contacts, particularly
from sub-Saharan Africa, and signed contacts for the supply
of whole hens, a range of further processed chicken products
and brown eggs to their markets. We also signed a major

deal to supply our award winning Assosgurme olive oils to

the largest distributor at Bahrain. This is addition to meeting
exiting distributors and importers. In a digital world of inter-
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net conversations, zoom meetings and
zero personal contact, some critics feel
the traditional exhibition is redundant.
We so believe this is not true. Digital
communications can achieve certain
objectives cheaper and more efficiently,
but there is no substitute for the per-
sonal one to one meetings, discussions,
negotiation, and relationship building
that an exhibition such as ANUGA al-
lows us to achieve. It brings a quality, a
depth, an empathy, to business dealings
which it is impossible to achieve in any
other way.

At byKeskin we are fully committed to
global fair participation as a vital tool
in our marketing and corporate expan-

@
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2021-2022 Assos

Erken Hasat Senligimiz,
Akhisar Assos Kdyii'miizde genis katilimla gerceklesti.

Zeytinyadi ihracati yaptigimiz elli tilke-

dfen gelen zeytin'dostu katllij|Iar|m|zIa ) =g —_f: _\_'f.\_f’_,."l_é'
bir araya gelmenin mutlulugunu yasa- ) T = Y
dik. Assos Zeytinyagi'mizin bilinirligi her . L R ASE

gecen giin basariyla artmaktadir. Haliha- 4% i d
zirda isbirligi icinde oldugumuz Asya pa- =
zarlarinda konumumuzu gticlendirirken,
Tirk Zeytinyagi'nin adini, gerek aldigi-
miz uluslararasi 6duller gerekse ambalaj,
reklam ve promosyon calismalarimizla
saglamlastirmaya devam ediyoruz.

Asya pazari haricinde, Ortadogu'da-

ki pek ¢ok ulusal market grubunda
yerimizi almak bizi gururlandiriyor.
Yakin zamanda portfoytimiize eklenen
iskandinav iilkelerinden sonra, 2022 icin
hedefimizi Amerika kitasindaki ulusal
marketlerin raflarinda, Grlinlerimizi
sergilemek olarak belirledik.

Misafirlerimize, kendi bahcemizde

ozenle yetistirdigimiz Ege Bolgesi'ne
0zgui radika, cibes, I1sirgan otu, sevketi-
bostan gibi otlarimizi, Assos Erken Hasat
Zeytinyagimiz ile tatlandinp ikram ettik.
ilk domat zeytinlerinden sikilan yagla-
rimizdan tadim yaptirdik. Sonrasinda,
ara¢ miizemizi ziyaret edip unutulma-
yacak bir glin gecirmelerini sagladik.
Misafirlerimiz, memnuniyetlerini dile
getirip bizi gururlandirirken, Assos Tiirk
Zeytinyagi'nin, kalite ve lezzetindeki
Gstlinliiginin, markalasma yoniindeki
basarisina katkida bulunacag, halihazir-
da bir parcasi oldugu ve bundan sonra
.~ girecegi yeni pazarlarda hizli bir ivme
‘ kazanacagi gorlistini paylastilar.

‘.J y
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2021-2022 Assos

Early Harvest Festival
was held in our Assos village in Akhisar with wide participation.

We had the pleasure of meeting with
our olive-friendly participants from
fifty countries to which we export olive
oil. The reputation of our Assos olive
oil is increasing day byday. While we
strengthen our position in the Asian
markets where we are present, we
continue to strengthen our brand with
the international awards we have
received, ourpackaging designsand
our advertising and promotional
activities. Apart from the Asian market,
we are proud to take our place in many
national market groups in the Middle
East. Finally, we started to take our
place in Scandinavian countries. We
set our new goal for 2022 as entering
more national markets in America. We
presented our guests special appetizers

prepared with Aegean herbs grown in
our own garden, together with Assos
Early Harvest Olive Oil. We made

our guests taste our oil, which were
squeezed from the first tomato olives.
Afterwards, we visited our vehicle
museum and spent an unforgettable
day. Our guests expressed their
satisfaction and their positive opinions
that Assos Turkish olive oil will make

its superiority in terms of branding

and quality felt in everymarket where
currently it is and will be.

DunyaFood
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Tiirkiye'den Singapur'a llk Kez

Sofralik Yumurta lhracati Yapildi.
Anka Eggs heralds the export of Turkish eggs 10 The Slngapore

Uzak Dogu’nun 6nemli tilkelerinden Singapur'a Turkiye'den
yumurta ihracati basladi. Singapur'a ilk kez sofralik yumurta
ihracati Anka Yumurta tarafindan gerceklesti.

Anka Yumurta Yonetim Kurulu Baskani Keskin Keskinoglu,
‘Singapur’a ihracat yapildigi an bir bakima Uzak Dogu’'nun
kapilari acilmis oluyor. Bakanlik yetkilileri, Singapur Ticaret
ateselerimiz de ¢ok ugrasti. Singapur, kahverengi yumurta
talep etti. Yumurtalarimizin analizlerini cok begendiler. ilk
ylikleme yaklasik 450 bin adet. E§er begenilirse ‘Her ay 5
konteyner sizden yumurta alinz! dediler. Bu da yaklasik 2
milyon 250 bin yumurta demek! ifadelerini kulland.

Singapur'un yumurta Uretiminin yetersiz olduguna isaret
eden Keskinoglu, bu tlkenin ihtiyacinin buydk kismini Uk-
rayna ve Malezya'dan karsiladigini aktardi.

‘Hong Kong icin de girisimler var’

Keskinoglu, Uzak Dogu llkelerinin Tiirk gida trunleri icin
cok buytk bir pazar olduguna dikkati ¢cekerek, sunlari kay-
detti;

‘Buraya ihracata basladigimizda Singapur’u referans gos-
tererek Hong Kong'a daha kolay ihracat yapabiliriz. Hong-
Kong icin de girisimler var. insallah Hong-Kong'da da

Tirk yumurtasi raflarda yerini alacak.Yumurta ihracatinda
alternative ve gliclii pazarlar olusturmak énemli. Pilic eti
ihracatinda da yeni pazarlara yogunlastik. Pili¢ etinde de
Avrupa Birligi tlkeleri cok dnemli. Clinkl Avrupa Ulkelerinde
gogus eti tlketimi fazla. Bizde de kanat, but tliketimi fazla.
Bu sekilde tamamlamis olacak. Sektér daha rahat hareket
edecek. Bakanlik da galisiyor. Bunlarin hepsi bir siireg ve hig-
biri bir anda olmuyor. insallah bunlari basaracagiz. O tlkeleri
de listeye ekletecegiz’

Anka Eggs has become the first Turkish egg producer to
export fresh table eggs to the Far East, having secured a large
contract to supply the Singapore market.

Singapore, along with Hong Kong and other countries in

the region are large consumers, but small producers of eggs
and rely extensively on imports. Anka Eggs under byKeskin
brand is a major Turkish exporter of fresh eggs, has now been
added to the list of accredited suppliers to this market, which
is significant as Singapore has the most rigorous health and
quality requirements.

Anka Egg Chairman, Keskin Keskinoglu said “l am delighted
we have made this breakthrough into a significant Far Eastern
market, and wish to thank all [Turkish Ministry of Agriculture
Forestry officials and Singaporean officials who have made
this possible. The first consignment of 450,000 eggs brown
eggs is currently en route, with a sales potential of 2,500,000
eggs per month”

He continued “I do not see our success in Singapore as an end
in itself, but as a gateway to our development of other markets
in the region. Based on the standards set by Singapore, we
would hope to soon have Turkish eggs on the shelves of Hong
Kong retailers”. Initiatives are already underway to achieve this
goal.

@
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1Ch Y / Mr Keskin also stressed these markets held great potential for
Smgapur' Uzak Dogu ya agllan kapl other Turkish food producers, a view endorsed by Mr Bedri
Ege Su Urinleri ve Hayvansal Mamuller ihracatgilari Birligi Gerit, President of the Aegean Fisheries and Animal Products
Baskani Bedri Girit ise, Singapur’a ihracatin baslamasinin Exporters’ Association. He said “We both believe Singapore
Onemini vurguladi. Singapur'un alim giiciiniin bir hayli is a vital first step in developing the Far East market. It has
ylksek oldugunu ifade eden Girit, Glkenin markali ve kaliteli  extremely high hygiene and quality requirements, has a
urlnlere raflarinda yer verdigini dile getirdi. high purchasing power and a sophisticated and branded

distribution infrastructure. It is not simply a market of 6
million consumers, but the entrance to the whole of the Far
East”

Girit, ‘Boyle alternatif pazarlar olusturarak sektoriin elini glic-
lendiriyoruz. Singapur’u sadece 6 milyon niifuslu bir tlke
olarak diisinmemek lazim. Uzak dogu tilkelerinin kapilarini
acan bir ullke olarak diisinmek gerekiyor. dedi.

asinda ByKeskin / ByKeskin in Meg

News about Singapore export
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Tiirkiye'den Singapur'a yumurta -
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ihracati bagladi : S e e Tiirkiye'den Singapura yumurta
Torkiye'den Sln?ateu';:dl Su irimleri ve hayvansal mamuller sektiiii, wzon pdlardr hedef ‘ ihracat: baglad:
yumurta ihracat) bag pazar Bl ek Do Tiirkiyo'den si . —
yumurta lhracat  § h‘lx n Singapur'a yumur

= Tiirkiye'den Singapur'a yumurta
i ihracat baglad:

Tiirkiye, Singapur'a yumurta
ihracatina basladi

Singapur'a itk kez sofralik yurmurta ikracat) Anka Yumurts
tarafindan gerceklesti. Anka Yumurta Yonetim Kurulu Bagkam
Kaskin Keskinolu, "ilk yiikleme yaklagrk 450 bin adet, Eger

begenilirse 'Her ay 5 konteyner sizden yumuirta aliriz' dediler. Bu da ol =
yakilagik 2 milyon 250 bin yumurta demek" diye konustu, s =t ﬂn.

News about Early Harvest Festival
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Diinya Food, Akhisar'da "erken hasat" senligi
M Dimya Food firmas, 2eytinglifiyle Gnl Manisanin Akhisar Sgesinde "2021 Assos Erken Hasat Giini Etiinbgi™
B corekestindi_
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D Foad firmasi, seytineiligiple il Manisa mn Akhisar lgesinde <2021 Assos
Hasat Gunu ERinlifi® gegekieptingl

tiinlige, dumyanitan ve Turkiye e i wemaniarimn pam sna faskhs kel D[lnya Food,
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OZERLER YUMURTA'YI ZIYARET ETTIK!

A Visit 1o Ozerler Yumurta!

istanbul Mega Center'da yer alan, sektériimiiziin énde ———
gelen yumurta reticilerinden Ozerler Yumurta'nin :
sahipleri, Engin Ozer'i is yerlerinde ziyaret ettik. Pan-
demiden dolayr yumurta satislarinin diistigini fakat
Eyliil ayinda herkesin tekrar yazlik yerlerden istanbul’a E"}
dénmesiyle ve halkin biytk cogunlugunun asilarin
tamamlanmasiyla, her seyin normale doneceginive  RiL|
yumurta fiyatlarinin hak ettigi yere gelecegini konus- o
tuk. BN
¢

We visited Ozerler Yumurta, one of Turkey’s leading egg
producers, based at the Istanbul Mega Centre, and had |~
useful discussions with the owners, Mr. Mustafa and
Engin Ozer. We all felt that whilst egg consumption and ¢
prices had declined during the pandemic, they should
return to normal once people come back to Istanbul and =
other large cities after their summer breaks, and as the —— ..
proportion of consumers vaccinated rises and customer 8
confidence returns.

Cakicioglu'nu Zlgarei Ettik / We V|5|1ed (;aklcmglu

Afyon Yumurta lyesi ve
Cakicioglu Yumurta sahibi
ismail Genc'i ziyaret ettik.
Uyeleriyle birlikte gtinliik

Echoing the previous
visit, our meeting with Mr.
Ismail Genc reinforced

a collective belief that

6 milyon kapasiteye sahip the domestic egg market
olan Afyon Yumurta, Irak'a would become more
ihracat kapilarinin agilmasiyla active and buoyant with
ic piyasanin daha da the opening of exports
hareketlenecegini ve Eylil ayinda to Iraq and the restarting
okullarin tamamen tekrar egitime of formal school based

baslamasiyla yumurta fiyatlarinin
tekrar hak ettigi seviyeye
ulagmasini goniilden temenni
ettigini soyledi.

Yavuz Yumurta' yi Zlgarei Eﬂlk "~ itonbul Anaolu kst

faaliyet gosteren Yavuz Yumurta'nin
We V| S |1ed YaVU 7 YU muria sahibi Halil ve Talha Yavuz'u
. yumurta depolarinda ziyaret edip,
T sektordeki son gelismeler lizerinde
degerlendirilmelerde bulunduk.

education in September.

We met with Mr. Halil and Mr. Talha
Yavuz, whose company operates

on the Anatolian side of Istanbul.
We collectively examined trends
and developments in the sector and
agreed how it might progress.
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Bolvadin Yumurta'y Tesislerimizde Agirladik
We Hosted Bolvadin Yumurta in Our Facilities

Afyon'un en bilyiik yumurta
ureticilerinden Haci Bolvadin Yumurta
sahibi Ihsan Goker ve oglu Mehmet Rasit
Goker'i, Ankara Bala'daki tesislerimizde
agirladik. Sektoriin ge¢misten glinimiize
degisimi ve gelisimi lGzerine samimi bir
goriisme gerceklestirildi.

We were delighted to welcome Mr.

Ihsan Goker and his son, Mr. Mehmet
Rasit Goker, owners of Haci Bolvadin
Yumurta, to our Anka egg facilities. A
fascinating meeting took place at which
the past and present developments
within the sector were discussed and
ideas exchanged.

Imisk ithalat Ihracat'i Mersin'de Ziyaret Ettik
We V|5|1ed Imisk ImporT Expor1 in Their Mersin Offices

T 'I“"'@"l w ™" imisk ithalat ihracat sahibi Ahmet Atakan'
Mersin ofislerinde ziyaret ettik. Yumurta
ihracatinin cesitlendirilmesi icin neler yapabi-
lecegimiz konusunda anlasmaya varildi.
Bblgenin 6nemli ihracatgilarindan olan
Ahmet Bey’e gosterdikleri yuksek alaka igin
tesekkir ederiz.

We recently visited Mr. Ahmet Atakan, owner
of Imisk Import & Export at his Mersin office.

A strategy was agreed as to how egg exports
might be diversified, and we would particularly
thank Mr. Ahmet for his interest and useful
input into our discussions.

Yumurtacim'i Zlyaret Eﬂlk / A Visit 10 "Yumurtacim"”

Egg branding is a vital issue
in the sector, so our visit to
Mr. Mehmet Kumartash was
inspiring. His company is a
major egg producer within
the Afyon region supplying
two million eggs daily to
several supermarket chains
under the “Yumurtacim”
brand. Very useful exchange
of ideas, and our thanks for
his hospitality.

GUnlik 2 milyon yumurta
kapasitesine sahip,

tlm ulusal marketlere
“Yumurtacim “ markasiyla
Urlin veren Mehmet
Kumartasl'y: ziyaret ettik.
Sektorlin gelecegi ile ilgili
fikir alisverisinde bulunduk.
Misafirperverligi icin
Mehmet Bey'e tesekkiir
ederiz
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Servis Araclarimiz Istanbul'da Hizmetinizde
Our Vehlcles are at Your Service in Istanbul

byKeskin ailesi olarak istanbul piyasasindaki hakimiyetimiz
glin gectikce artmaya devam ediyor. byKeskin servis
araclarimiz, sizlere en taze ve en kaliteli Grtinleri en hizh
sekilde sunabilmek icin, istanbul'un dért bir yaninda 7/24
aktif olarak hizmet veriyor!

P—

Final stage logistics are everything! The new livered byKeskin _,,{
fleet of refrigerated vans operating in Istanbul are designed | |
to provide a 24/7 coverage over the entire city to ensure A

possible in the shortest possible time to our retail outlets. "

Istanbul Mega Center'da Y|Id|r|m Yumuria gl Zlyarei Ettik
We Visited Yildirrm Yumurta at Istanbul Mega Center

istanbul’'un en biiyiik yumurta tiiccarlarindan Naci

ve Necati Yildinm kardesler ziyaret edildi. Uretimde
bolluk oldugunun, hizla kesilen tavuklar sayesinde
piyasanin Agustos ayi sonlarina dogru zarardan kur-

| tulabilecegi belirtildi. Gosterdikleri misafirperverlikle-
rinden dolayi kendilerine tesekkiir ederiz.

We visited the brothers Mr. Naci and Mr. Necati
Yildirim, one of the biggest egg traders in Istanbul. It
was stated that the market could recover from the loss
towards the end of August, thanks to the abundance
in production and the rapidly increasing numbers

of slaughtered chickens. We are glad them for their
hospitality and kindness.

Sektérimiziin istanbul'daki taninmis yumurta
tlccarlarindan Cetin Ucar ve Vedat Ucar, Yonetim Kurulu
Baskanimiz Keskin Keskinoglu ve Satis Pazarlama
Mudriimiz Alper Pestemalcioglu tarafindan ziyaret
edildi. Sektorin giincel durumu hakkinda fikir alisverisi
yapildi.

Mr. Cetin Ucar and Mr. Vedat Ucgar, one of the well-known &%
egg traders of our sector in Istanbul, were visited by our =5
Chairman and our Sales and Marketing Manager, Mr. g
Keskin Keskinoglu and Mr. Alper Pestemalcioglu. There %=
was a mutual exchange of ideas on the current situation |
of the sector.

e}r’ Tim ziyaretlerimiz maske ve mesafe

DunyaFood kosullarina uygun olarak yapilmistir.
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Deniz Lojistik'i Mersin'de Ziyaret Ettik!
We V|S|1ed Deniz LOJISTIk in Mersin!

Mersin'in 6nde gelen
lojistik firmalarindan Deniz
Lojistik sahibi Hiiseyin
Diizkaya'yi ziyaret ettik ve
tasimacilik sektoriindeki
glincel gelismelere dair
bilgi edinildi. Erbil'den
Dilsad Yumurta sorumlusu
Diyar Bey ile de, pilic eti ve
yumurta Urlinlerinde isbirligi
gorusmeleri gergeklestirildi.

Always keen to keep aware of
developments in the logistics
sector, Mr. Keskin Keskinoglu and
Mr. Alper Pestemalcioglu visited

. Mr. Huseyin Duzkaya, owner of
Deniz Logistik, one of the largest
logistics companies in Mersin.

A very useful meeting, together
with a meeting with Mr. Diyar
from Dilsad Yumurta in Erbil.

Gaziantep Tad Pili¢'i Ankara'daki Tesislerimizde Agirladik
We Hosted Tad Pilic at Our Faulmes in Ankara

Gaziantep'in ilk ve en bliylk
entegre tavuk eti ve yem Ureticisi
olan Tad Pili¢ temsilcisi Alper
Bozhiytik ile Yonetim Kurulu
Baskanimiz Keskin Keskinoglu,
Yumurta Uretim Tesislerimizde
bir araya geldi. Son teknoloji

ile donatilmis tesislerimizin
yliksen hijyen protokollerinden
etkilendiklerini belirten Alper
Bey, nazik ev sahipligi ve ilgisi icin
Keskin Keskinoglu'na tesekkdirlerini
iletti.

IV Food Tiirkiye Satin Alma Direktorii Tarafindan Agirlandik!
We were Hosted by IV Food Turkeg Purchasing Director!

Whilst also in Mersin, Mr.
Keskin and Mr. Alper met
with Mr. Hakan Yildiz,
Turkey based director of the
US based Intervision food
company. A very productive
meeting examining the
global trends in the sector
and the opportunities for
future Turkish growth into
the US market.

Mr. Alper Bozhliyiik, the representative
of Tad Pilic, Gaziantep's first and
largest integrated chicken meat and
feed producer, and our Chairman,

Mr. Keskin Keskinoglu, came together
at our Egg Production Facilities in
Ankara. Stating that he has impressed
by the fact that our facilities are
equipped with the latest technology
and high hygiene protocols, Mr.

Alper Bozhliytik thanked Mr. Keskin
Keskinoglu for his kind hosting and
attention.

ABD merkezli Intervision gida
firmasinin Turkiye Satin Alma
Direktort Hakan Yildiz tarafindan,
Yonetim Kurulu Baskani'miz
Keskin Keskinoglu ve Satis
Pazarlama Miduri'muz Alper
Pestemalcioglu Mersin'de
agirlandilar. Yumurta ve pilig
etinin, dlinya piyasalarindaki
gidisati hakkinda fikir
alisverisinde bulunup sektoriin
gelecegine dair goriismeler
gerceklestirildi.

All meetings involving people from various organizations were conducted ’ r.
()14

within the rules and guidelines laid down by the Ministry of Health of the
Turkish Government designed to contain the spread of Covid infection DinyaFood




GIDA TRENDLERI

Covid Sonrasi "Miikemmel bir
ekonomik firtina mi2"

Bir saglik pandemisi olarak Covid, gelismis diinyanin pek
¢ogu yerinde vaka bazinda geriliyor gibi goriinse de,
ardinda bir dizi ekonomik sorunlar birakiyor. Bu durum,
pek cok yazarin onu, “miikemmel ekonomik firtina” olarak
tanimlamasina neden oluyor.

Covid, kuresel ekonomik ticarette asagi yukari tam bir
kapanmaya yol acarken, teoride ekonomilerin, diizenli bir
bicimde toparlanmasi gerekiyor. Ancak bu; bir dizi bagka
faktorle birlestiginde gerceklesmesi giiclesiyor. Pandemi
sirasinda yasanan kayiplari telafi etme arzusu ve arz
talepteki dengesizlik bunlardan bazilari sayilabilir.

Diinya pandemiye girerken, her turli enerjiye olan talep
dustu. Elektrik, gaz ve petrol kullanimi dnemli 6lctide
azaldi. Ancak toparlanma sirasinda talep arttikca fiyatlar
da yiikseldi. Tedarikgiler, artan talepten kar etme firsati
gordi. Artan geri donusturulebilir enerji kaynaklan
nedeniyle, gelecekte petrol ve gaza olan talebin sinirli
kalacaginin anlasiimasiyla desteklenen bu firsat, siyasi
bir boyut kazandi. Ornegin Rusya, Avrupa'ya daha az gaz
pompalarken, oradaki depolama kapasitesi de azaldi.

Glibre (retiminin 6nclist olan Birlesik Karallik'ta gaz
fiyatlarindaki artislar, Gretimi ekonomik olmaktan ¢ikardi
ve bu da gida ve paketleme operasyonlari gibi gesitli
alanlarda kullanilan karbondioksit arzini %60 oraninda
azaltti. Bu, endustrilerin birbirine bagimhliginin ve domino
etkisinin mikemmel bir 6rnegidir! Karbondioksit yalnizca
iceceklerde "gaz" saglamak icin degil, ayni zamanda

Urtin raf dmriint uzatmak, mezbahalardaki hayvanlari
sersemletmek, teslimat sirasinda mallari donmus halde
tutmak ("kuru buz") ve mahsul verimliligini artirmak icin de
kullanilir. Ozetle, bu durum gida enddistrisi icin biyiik bir
sorundur. Karbondioksit maliyetleri arttigi icin gida fiyatlari
da artmaktadir.

Ancak meseleler sadece ekonomik degil, ayni zamanda
lojistiktik acidan da incelenmelidir. Pek ¢ok kiiresel
merkezde, 6zellikle Cin'de, nakliye ve konteynerlerin
serbest akisinda "sikintiya" yol acan sinirli calisma var.
ileriye doniik transit icin yliklenmeyi / bosaltilmays
bekleyen ¢ok sayida konteyner bulunuyor. Avrupa'da

Noel yaklasirken durum kritik hale geldi. Bir konteynerin
maliyeti; (Cin — Avrupa arasinda) gectigimiz yil icinde
yaklasik 1.000 dolardan 12.000 dolarin tizerine cikti. Bircok
buytk ithalat¢inin, en yogun satis sezonundan 6nce
teslimati saglamak icin kendi konteynerlerini ve gemilerini
kiralamaya basvurdugu nokta icin kritik Sneme sahiptir

Tuketiciler, normalde tatillerde vb. yerlerde harcayacaklari
meblaglari insaat projelerine yonlendirdikge, arz sikintisi
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sadece tlketim mallari ya da hammaddelerde olmayacaktir.

Ve son olarak, 2021'de hayata gecirilen Brexit ile ilgili
benzersiz sayilabilecek Birlesik Krallik sorunlari da mevcut.
Sinir burrokrasisinin ve belgelerin arttiriimasi, Avrupal
kamyon soférlerinin blyik cogunlugunun Birlesik Krallik'ta
calismasi sebebini dogurmustur. Geleneksel olarak, Birlesik
Krallik'da bir agir esya araci stirticlis, yilda ortalama 40.000
- 45,000 pound arasinda bir maas beklerken, son birkac
ayda, mallart musterilere ulastirmak icin 100.000 pound’a
varan maaslar teklif ediliyor!

Peki tim bunlar tiketici icin ne anlama geliyor? Artan
enerji, yakit, ulasim, gida ve hammadde maliyetlerinin
tim enflasyonu etkiliyor. Pandemi boyunca hem
enflasyon hem de faiz oranlari tarihin en diistik
seviyelerindeydi. Enflasyon durdurulamaz bicimde
tirmaniyor ve faiz oranlarinin bunu izleyecegine kesin
goziyle bakiliyor. Bu tasarruf sahipleri icin iyi haber olabilir,
ancak pandemi sonrasinda zaten kirilgan durumda olan
isletmeler icin daha kotu olabilir.

Kuzey yarnim kureye kis ve soguk havalar geliyor. Enerji
fiyatlarinda %20'nin tizerinde artis tahmin ediliyor.
Yakit ve gida fiyatlarinin artacagi kesin, arz sorunlarinin
ongorulebilir gelecekte devam etmesi muhtemel ve her
zaman daha fazla Covid olasiligi var!

Yani“Umutsuzluga Kapilmayin”!
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Post-Covid
"A perfect economic storm™?

Whilst Covid, as a health pandemic, seems to be retreating in
most parts of the developed world, it is leaving in its wake a
whole collection of economic issues, which combined have
lead many writers to describe it as the “perfect economic
storm”

Covid lead to a more or less total shutdown in global
economic trade, which, in theory, should recover in an orderly
fashion as economies rebound. This however, combined with
a series of other factors does not seem to be happening. Many
can be attributed to an imbalance of supply and demand, and
a desire to recoup losses suffered during the pandemic

Firstly there is energy production. As the world went into

the pandemic, demand for all forms of energy plummeted.
Electricity, gas and oil use fell dramatically, but as demand has
soared during the recovery, so also have prices, as suppliers
see an opportunity to profit from the increasing demand. This
opportunity, buoyed on by the realisation that demand for oil
and gas is likely to be limited in the future due to increasing
recyclable sources of energy, has taken on a political
dimension of “extracting a premium price whilst one may!”
Russia for example has been pumping less gas to Europe,
whilst storage capacity there has been reduced.

Our reliance on gas and oil, not merely to produce energy,
covers so many other industries, as has been clearly
demonstrated in recent months. For example, as a precursor
to fertiliser production, gas price increases have made it
uneconomic to manufacture in the UK, which in turn has
reduced by 60% the supply of carbon dioxide (a by-product
of this process) used in a wide variety of food and packaging
operations! It is the perfect example of the interdependence

of industries and the domino effect! CO2 is used not only to
provide the “fizz” in drinks, but also to prolong product shelf
life, stun animals in abattoirs, keep goods frozen during
delivery (“dry ice”) and boost crop productivity. It is in sum a
huge headache for the food industry and because CO2 costs

rise, so do food prices.

But the issues are not merely economic, but logistical. There

is limited working at many global hubs, particularly in Ching,
which has led to a “constipation” in the free flow of shipping
and containers. There are huge numbers of containers waiting
to be loaded / unloaded for onward transit, meaning a dearth
of supply of those freely available, and with Christmas in
Europe looming, the situation has become critical. The cost
of a container; China - Europe has risen within the past year
from around $1,000 to over $12,000. It is critical to the point
where many major importers have resorted to hiring their own
containers and ships to ensure delivery before the peak selling
season. Again a supply and demand problem, where price is
the mediator, and a further example of suppliers hoping to
recoup some of their pandemic losses? And of course blips like
the Suez Canal blockage have not helped.

And it is not merely consumer goods, raw materials and
particularly building products are in historically short supply
as consumers divert cash to construction projects they would
normally have spent on holidays, etc.

And finally, there are the unique UK problems associated with
Brexit, which was actualised in 2021. It has increased border
bureaucracy and documentation, (leading to an increase in
costs), resulted in the vast majority of European truck drivers
working in the UK, returning to their own countries (14,000
down to 1,000) and levied import duties on a range of goods
coming from Europe. Intra — UK logistics are in crisis, but as
always price is the mediator. Traditionally a UK HGV (Heavy
Goods Vehicle) driver might have expected an average salary
of around $40 - 45,000 per year. In the last few months
salaries of up to $100,000 are being offered, simply to get
goods delivered to customers!

So what does this all mean for the consumer? Increasing
energy, fuel, transport, food and raw material costs all spell
inflation, and this is what we are beginning to see. Over the
pandemic both inflation and interest rates were at historic
lows, with even talk of their going into negativity. No more,
inflation is creeping up and interest rates are sure to follow.
This may be good for savers, but bad for businesses who are in
an already fragile state following the pandemic.

Winter and colder weather are coming to the northern
hemisphere. Energy price rises of 20%-+ are forecast, fuel
and food prices are certain to rise, supply issues are likely to
continue for the foreseeable future, and there is always the
possibility of more Covid!

So “Nil Desporandum” (Do not despair!)

Prof. Peter Williamson
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IONE OF THE

BEST OLIVE OILS
IN THE WORLD

e Taste Olymp Award
Competition 2020 in Greece,
Gold Medal

e 6th EVO International Olive Oil
Competition 2021 in ltaly,
Gold Medal

e Terraolivo I00C Mediterranean
International Olive Oil Contest
2021 in Israel,

Grand Prestige Gold Medal

e Canada I0O0C International
Olive Oil Contest 2021,
Silver Medal

e London International
Olive Oil Competitions 2021,
Silver Medal

. Tasr_'_:E'_*"Ef '
I OLYMP
- AWARDS
=GOLD*

=5

''''''''

EXTRA VIRGIN OLIVE ©@IL

500 mi €2
-




